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On 8th November, MagLink (formerly known as Lufa Plaza),
the key urban renewal project in Shanghai, completed its
grand launch event. The management from Shanghai FTZ
Administration (Lujiazui Area), together with senior
management from capital market and almost 200 worldwide
representatives from renowned brands took part in the event.
All the well-known media in Shanghai were present as well.

During the event, the MagLink announced its business
proposals, operation plans and details of investment
highlights, and completed the signing sessions with leading
brands like TERA Wellness, ChildJOY, HAOLEDI, My Gym etc..

The MagLink is estimated to open in 2020, targeting
diversified clients. It covers 135 communities alongside, 29
office buildings and at the same time, it’s also capable of
serving over 160 full-year exhibitions with an average daily
flow of 120,000 people.

The MagLink re-defines a district. Considering the community
as a small city, it bases on the community and arranges it as
“Networking, Multi-centers, Grouped Style, Intensive Pattern”.
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Stock Code 1862.HK

Closing Price HK$2.5

52-Week Stock 
Price Range

HK$1.81 – 3.02

Market Cap HK$3.5 billion

Issued Shares 1.40 billion

Date of Listing Oct 31, 2013

Source: HKEX, As of  Nov 30, 2019

Business Update

Carry Capital | Grand Launch of MagLink

Stock Information

业绩摘要Results HighlightResults Highlight

1st half of 2019 

Revenue RMB2.19 billion

Gross Profit RMB567 million

Net Profit RMB354 million

Total Asset
(as of 30, June)

RMB54.61 billion

Contracted 
Sales

RMB10.14 billion

Contracted ASP RMB21,168/sq.m.
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On 8th November, China’s Third CEO Annual Meeting of Branded Residence, the biggest and most influential
event in the industry, was grandly opened in Shanghai. This annual meeting is host by fangdongdong, the biggest
start-up alliance and the No.1 we-media of residence industry themed as “Reforming from the Bottom, Establish
the Credibility”. Over 30 CEOs from different brands participated in, together with several founders of branded
residence and nearly 600 corporate representatives, heads of branding joined and discussed the development
and the future of long-term rented apartments.

Joyride Apartment was awarded as “The Most Brand Influential Award” for its launch of multiple differentiated
benchmark projects as well as its market insights and continuous brand value. Besides, Joyride Select (Zhongshan
Park) was appointed as the exclusive reception residence due to its high-quality products and professional
service.

Real needs of the clients are always the priority for Joyride Apartment. Therefore, products that developed from
customer value are more competitive and long-lasting. As the sub-brand of Jingrui Holdings, Joyride Apartment
benchmarks EQR from REITs and makes the strategy of focusing on the core. During the 2-year piloting, Joyride
found the first-tiered cities have a higher anti-risk capability. Due to the limit of stock assets and shorter
realization period, the first-tiered cities are more capable of surviving from the downtrend compared to the
emerging market.

Joyride Apartment | Focus on the Core Helping Trillions of Stock Assets

The MagLink favors building the life circle based on the community and enhancing the quality of the public space
and experience of the people-friendly space. Plus, the MagLink is aimed to become a multi-functional and light
lifestyle service comprehensive to stimulate urban vitality.
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Carry Capital | Awarded “Forge Ahead with Determination Award for Urban Renewal 2019”

Themed as “Retain the memory of the city, Create value with the renewal”, China Urban Regeneration Forum 2019
awarded Carry Capital, sub-brand of Jingrui Holdings, as “Forge Ahead With Determination Award for Urban
Renewal 2019” after online nomination and final appraisal by the experts to recognize its outstanding performance
in the fixed asset industry.

On 21st November, Jia Zhijie, the president of Carry Capital, shared his unique views on cooperation and
opportunity under the revolution circumstance with multiple high-net-worth representatives from GOHIGH, BOHAI
LIFE, ANGELO GORDON, CYZONE, ALAN AMC, JADE. Carry Capital is equipped with a comprehensive team including
investment, design, engineering, operation and sticks to the principle of letting the specialists handle the
professional issues. By renovating architectures, optimizing the operation, participating in the urban revolution and
heritage, Carry Capital targets to become a pioneer in asset management with the best knowledge in office.

Jingrui Properties | Communicator of brand value

On 22nd November, the 12th Times Marketing Awards, hosted by Times Media and presented by The Time Weekly
and Time Finance, launched in Guangzhou. The theme is “Opportunities under social marketing” which attracts
many well-known brands from real estate, technology, e-commerce, finance, FMCG industries. Benefiting from the
tailormade products, Jingrui Properties was awarded as “Communicator of Brand Value 2019”.

This year, Jingrui Properties made use of different festivals (Mother’s Day, Father’s Day, Anniversary etc.) and
creatively launched many branding events (Jingrui Red Projects and Jingrui Red Around the City) which enriched the
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company branding and helped enlarge the marketing scale. Take Jingrui Red Project as an example, 27 properties
for sale in 13 cities joined during the 47 days with the flow of 18,900 people and sales of 2,031 apartments
accumulating 3.4 Bn revenue which created the top sales not to mention the Jingrui-Jingxilvting in Hangzhou, it
witnessed there’re nearly 100 people waiting for purchasing. Plus, Jingrui Wechat shop gained 2.65 million clicks
during the project.

Investor Relations Event

Invited by NOMURA, Jingrui Holdings Attended Its Asia High Yield Corporate Day

On 7th November , Jingrui’s investor relations team led by Chen Chao, CFO of Jingrui Holdings, participated in Asia
High Yield Corporate Day organized by NOMURA. Jingrui team had a pleasant discussion with Credit Suisse,
Haitong International, China Everbright Assets Management and other guests. By this opportunity, Jingrui
demonstrated its superior performance and further strengthened vitality in Asia.

Jingrui Holdings Awarded “Listco Excellence Awards 2019”

On 26th November, the ceremony of Listco Excellence Awards 2019 jointly hosted by Am730, PR ASIA and Ifeng
was held in Shangri-la Kowloon. Jingrui Holdings was awarded as “Listco Excellence Awards 2019” for its steady
performance and outstanding corporate operation. This is the only corporate award that jointly hosted by both
mainland and Hong Kong finance media which makes it valuable for investors’ reference.

Jingrui has been sticking to the large-scale asset management mode since 2016. Jingrui Holdings has developed the
core ability of “fundraising, investment in projects, post-investment project management and capital withdrawal”
as well as targeted on projects in first and second-tier cities and metropolitan area. According to the financial report
1H2019 of Jingrui Holdings Limited, Jingrui got a general growth with revenue 2.186 Bn, gross profit is approx.
567M million with a gross profit margin of 25.9%. The net profit is 354M by raising 14 percentage points compared
to the corresponding period in 2018. High premium projects are helping Jingrui to improve the overall performance
as well.

As for contracted sales, Jingrui is also going through a continuous growth with an average selling price 21,168
RMB/s.q.m in 1st half of 2019. For landbank, 99% of its sellable resources focus on the first and second-tier cities
which ensures high anti-risk and beneficial capabilities. This award is definitely a recognition of its predominant
performance and the visible advantage plus it also deepens the investment value of Jingrui.
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Contracted Sales
(RMB’00 million

Monthly Contracted Sales (Jan 2018 – November 2019)

Unaudited Operating Statistics for November 2019 Contracted Sales

Jingrui’s aggregated contracted sales (including contracted sales by joint ventures and associates) for
November 2019 was approximately RMB3,101 million. The Company’s contracted GFA was appr.
161,176 sq.m. The Company’s contracted ASP was appr. RMB19,241 per sq.m. For the eleven months
ended November 30, 2019, the Company’s aggregated contracted sales (including contracted sales by
joint ventures and associates) was appr. RMB20,631 million. The contracted GFA was appr. 991,988
sq.m. and the contracted ASP was appr. RMB20,798 per sq.m.

Contracted ASP
(RMB/sq.m.)

About Jingrui

Founded in Shanghai in 1993, Jingrui Holdings Limited is one of the leading regional residential property
developers in the Yangtze River Delta region of China. In 2017, Jingrui tapped into Beijing and Wuhan
markets, extending its strategic footprints to four municipalities and 18 cities nationwide. Jingrui believes in
reform and innovation, and the Company continuously optimizes its development and adjusts its strategic
blueprint. The Company initially completed its strategic transition and upgrade based on the dual-driver
model of “light assets” and “customers’ insight” in 2016. The model highlights the Company’s value design
capability with “customer insights” at its core, along with a fund operation mode. At present, Jingrui has
built up a comprehensive platform with five businesses: Jingrui Properties, Carry Office, Joyride Apartment,
Yan Capital, Co-Fortune Capital. By focusing on a refined asset-light operation, Jingrui can penetrate the
entire industry chain, which pushes the Company to transform itself from a traditional residential developer
into an asset management service provider.
For further information, please visit http://www.jingruis.com.

Disclaimer
All information contained in this newsletter is meant for your own reference only, and is not intended to, nor should it,
constitute any investment advice. Any information contained in this newsletter, including those relating to contracted sales or
land bank of Jingrui Holdings Limited (the “Company”), June be subject to change as a result of changes in the Company’s
development, sales and investment processes and June not be consistently reflected in the Company’s financial reports. The
Company expressly disclaims any liability for any of your loss or damage howsoever arising from or in reliance upon the
contents of this newsletter.

http://www.jingruis.com/

